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Welcome to
Brent Cross

A UK retall success story



Brent Cross 1s a UK retail success story. Located in

one of the UK’s most aftfluent catchments, 1t has a
loyal and partisan customer base which thrives on
having access to the best of both UK and
international brands.

An Introduction

to Brent Cross Located at the junction of the M1 motorway and the
London north circular, 1t 13 well positioned to serve
the 1.9m people within 1ts catchment area who spend
Just under £9.1 bn on non-grocery and catering

Brent Cross has one of the largest retail catchments

in the UK, and 1s the largest asset by value 1n the
Hammerson portfolio

Brent Cross website



http://www.brentcross.co.uk
http://www.west-quay.co.uk
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Brent Park
Tenant Mix

Anchors stores

Maijor stores

Restaurants
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Average spend

Brent Cross
Locq‘l'ion Percentage of catchment that comes from the top

three highest spending acorn groups

Net promoter score

Brent Cross streetview

B Brent Cross


https://www.google.co.uk/maps/preview?client=safari&oe=UTF-8&q=NW4+3FP&ie=UTF-8&hq=&hnear=0x487610e7db1977d3:0x2c4e6db065ba9766,London+NW4+3FP&gl=uk&ei=ydzpU-PBOuHC7AafuIGADg&ved=0CIABEPIBMAo
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Brent Cross

Accessibility

Car parking spaces

8,000
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M1 (MOTORWAY)

Brent Cross

Accessibility
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Walk from Brent Cross tube station to Brent Cross

14 minutes




Brent Cross
Catchment

Primary

333k

Secondary

565k

Tertiary

969k
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68.571
Brent Cross S
Opportunity
34.286

Total non-grocery market gap

£203 million ™

11.429

Total catering gap

£73 million
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MARKET GAP (£M)
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CLOTHING

ELECTRICAL & MEDIA

HEALTH & BEAUTY
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TOYS & GAMES
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GIFTS & CARDS

FASHION ACCESSORIES

JEWELLERY

SPORT AND OUTDOORS
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MARKET GAP (£M)
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£73 million

Total market gap in clothing
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MARKET GAP (£M)
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Total market gap in toys & games

Data has been rounded up
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Total market gap in homeware
£2 5 . I I .

Homeware

MARKET GAP (£M)

Market Gap
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MARKET GAP (£M)
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Cater

ALISYIAQVY NVaIn

IoNn

A3IHDLIYLS ATVIONVNIL

SALLINNWWOD F19VIIO4WOD

ALI3dSOY¥d ONISHY

SYIAIIHOV ININT44V
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Total market gap in catering

Data has been rounded up




Total market gap in electrical & media

£21 million

Electrical & Media
Market Gap VARKET GAP (6]
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AFFLUENT ACHIEVERS
RISING PROSPERITY
FINANCIALLY STRETCHED
URBAN ADVERSITY

COMFORTABLE COMMUNITIES

Data has been rounded up
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MARKET GAP (£M)
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Total market gap in footwear

£15 million

Footwear

MARKET GAP (£M)

Market Gap
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MARKET GAP (£M)
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COMFORTABLE COMMUNITIES

Total market gap in gifts & cards

£5 million




Total market gap in fashion accessories

£9 million

Fashion
ACCGSSO ries MARKET GAP (EM)
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Data has been rounded up



MARKET GAP (£M)
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Total market gap in jewellery




Total market gap in leisure

£4 million
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Sports & Outdoors
Market Gap |
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Data has been rounded up

Total market gap in sports & outdoors

£3 million




Floorplans
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Brent Cross
Contacts

Hammerson

NIDAE ABBAS JAMES DELLAR

020 7887 1856 020 7887 1061
nidae.abbas@hammerson.com james.dellar@hammerson.com

Cushman & Wakefield

NATALIE LINTOTT PETER MACE
020 7152 5875 020 7152 5039
natalie.lintott@eur.cushwake.com peter.mace@eur.cushwake.com

Lunson Mitchenall

WILL HODGE PETER COURTNEY

020 7478 4950 020 7478 4950
willh@lunson-mitchenall.co.uk peterc@lunson-mitchenall.co.uk



