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MORFA

SHOPPING PARK

Swansea, SA1 7DS

Summary

« 345,000 sq ft of predominantly
open Al (including food) retail
accommodation

- 19 individual units ranging from
1,600 sq ft to 105,000 sq ft

- Anchored by 85,000 sq ft
Morrisons food store

- Key tenants include Next, Boots,
Outfit, New Look, TK Maxx,
Currys PC World and B&Q
Warehouse

- Strong motorway links; easily
accessible from the M4

- Over 57,000 car visits per week

- Qver 2,000 free customer
parking spaces

SWANSEA CITY CENTRE

MORFA

SHOPPING PARK
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Catchment and
Demographic

- Resident catchment of 353,000
(298,000 within 20 minute
drive time)

» Catchment ACORN profile
shows high concentrations of
financially secure, midmarket
shoppers

- Fforestfach SP with a similar
offer to Morfa, captures just
2% of shoppers from Morfa’s
Principal catchment area

- Catchment has a non-food
spend of £1.1bn per annum

The map shows Morfa SP Principal catchment,
divided into Inner segment (coloured blue, the
home location of 75% of Morfa SP’s shoppers)
and Outer segment (coloured dark blue, the
home location of a further 15% of shoppers)
Source: FSP.

Together, these two segments, accounting for
90% of the identified shoppers, are labelled the
Principal Catchment. A 20 minute drive time
contour is also shown.

Morfa SP Catchment: 2011
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e 20 minute drive time
- Inner (75% of Shoppers)
- Outer (15% of Shoppers)
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Contacts

wilkinson

williams
Mark Thompson

James Potter
T: 020 7494 6942
E: mark.thompson@cwm.co.uk

T:-020:7317 3774
E: j.potter@wilkinsonwilliams.co.uk

ary permissions for use and occupation and other details are given in good faith and are believed to be correct, but any intending purchaser should not rely on them as

Wilkinsons Williams and CWM for themselves and for the Vendors of the property whose Agents they are, give notice that:
the particulars are set out as a general outline only for the guidance of intending purchasers and do not constitute, nor constitute part of, an offer or contract;

dimensions, references to condition and nec
t on behalf of the vendors; and

all description:
ity can be accepted for any expenses incurred by intending purchasers in inspecting properties which have been sold or withdrawn.

i
property on behalf of Wilkinsons Williams and CWM nor any cont
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MISREPRESENTATION NOTICE
statements or representations of fact and must satisfy themselves by inspection or otherwise as to the correctness of each of them;
no person in the employment of Wilkinsons Williams and CWM has any authority to make or give any representations or warranty whatever in relation to this property or the particulars, nor enter into any contract relating to the

no responsik
roup.com
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