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OVERVIEW
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Elliott’s Field is a unique

retail destination extending to
320,000 sq ft of prime open
Al retail accommodation
anchored by a 60,000 sq

ft Debenhams department
store and a 50,000 sq ft M&S
general merchandise store.

Other retailers include Next,
H&M, Fat Face, Outfit, Clarks,
Mothercare, River Island, TK Maxx,

New Look and HomeSense.

The catering offer includes
Nando’s, Caffé Nero and Costa
(within the Next store), whilst

both M&S and Debenhams
have in-store cafes.







Elliott’s Field

THE DESTINATION
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Elliott’s Field has been created to offer an
exciting new shopping experience. A covered
promenade in front of the retail units separates
customers from the car park and provides
protection from the weather. High quality

common areas further enhance the customer visit.

Top specification, planar glazed, double
height frontages allow retailers to maximise
brand presence.

Planning permission allows for mezzanine space
within all units, with an average of 80% cover
throughout the scheme.

Elliott’s Field is one of the very few UK shopping
parks to have achieved a BREEAM “Excellent”
rating. This is based on the shell specification and
places no onerous requirements on retailer store
fit out or operation.
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Outstanding connectivity
draws shoppers from a
wide geographic area

@® Brownhills @ Leicester
@® Tamworth

4 915,000

Total catchment

116,000

@® Nuneaton

L Birmingham ® Market Harborough

@ Solihull

@® Coventry
@ Kettering Core catchment
o Ee
£1.9 billion
X @® Wellingborough Total catchment spend
® Leami
Davent o
i 32%
Affluent achievers

(45% above UK average)

66%

Catchment are in top three acorn groups

. Core Catchment: 116,600 (12% above UK average)

. Tertiary Catchment: 148,000

(0)
Quarternary Catchment 651,000 38 /0
Catchment Housing Growth 2011-15
CACI-2016 above UK average




SCHEME LOCATION
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TOWN CENTRE 150,000 SQ FT

320,000 SQ FT

T

JUNCTION ONE
RETAIL & LEISURE PARK

TAYLOR WIMPEY
/"8 RESIDENTIAL DEVELOPMENT

150,000 SQ FT

TECHNOLOGY DRIVE
RETAIL PARK

50,000 SQ FT

s RESIDENTIAL DEVELOPMENT Fe




750,000 SQ FT OF RETAIL
AND LEISURE FLOORSPACE

ELLIOTT’S FIELD
SHOPPING PARK |

300,000 SQ FT

1.8 MILES / 4 MINS }
TO M6 & J1

ELLIOTT’S FIELD
PHASE 2

OPENING AUTUMN 2017

150,000 SQ FT

4 0.5 MILES TO RUGBY
TOWN CENTRE

80,000 SQ FT

TECHNOLOGY DRIVE

RETAIL PARK JUNCTION ONE

50,000 SQ FT RETAIL & LEISURE PARK

150,000 SQ FT

TAYLOR WIMPEY & ST MOWDEN
RESIDENTIAL DEVELOPMENT



SCHEME PLAN

RETAILER
TK Maxx
HomeSense
M&S

N[

H&M
Mothercare
Fat Face
River Island
Outfit

New Look
Superdrug
Clarks

Nike
Debenhams

Caffé Nero

Management Suite

TO LET

Nando's

TO LET

Available Autumn 2018

TOTAL
25,000 sq ft
9,100 sq ft
50,000 sq ft
30,000 sq ft
19,000 sq ft
10,100 sq ft
9,250 sq ft
11,940 sq ft
17,500 sq ft
7,500 sq ft
7,500 sq ft
5,000 sq ft
10,100 sq ft
60,000 sq ft
1,500 sq ft
2,500 sq ft

3,000 sq ft

8,000 sq ft
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UNDER OFFER

Note: Areas include Mezzanine
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CONTACTS

Dominic Rodbourne

T: 020 7409 9945 )
E: drodbourne@savills.com savills

James Potter
T: 020 7317 3774 wilkinson

E: j.potter@wilkinsonwilliams.co.uk williams

Craig Hudson
coiTA

nexc. | _  fs | 55 T T: 0161 819 1220 -

i T T —— E = | _ ) I ® "1 G ¥ L™ E: craig@cspretail.com WITH STAUNTON WHITEMAN

Katy Letch .
T: 020 7887 1879 .

E: katy.letch@hammerson.com
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Hammerson give notice to anyone who may read these particulars as follows: 1. These
particulars are prepared for the guidance only of prospective purchasers. They are intended to give a
fair overall description of the property but are not intended to constitute part of an offer or contract.
2. Any information contained herein (whether in the text, plans, artist impressions, photographs or
digitally enhanced imagery) is given in good faith but should not be relied upon as being a statement of
representation or fact. 3. Nothing in these particulars shall be deemed to be a statement that the
property is in good condition or otherwise nor that any services or facilities are in good working order.
4. The plans, artist impressions, photographs or digitally enhanced imagery appearing in this brochure
show only certain parts of the property and certain aspects may have changed since they were
produced and it should not be assumed that the property remains precisely as displayed within these
% . particulars. Furthermore, no assumptions should be made in respect of parts of the property which are
not shown. 5. Any areas, measurements or distances referred to herein are approximate only.
6. Where there is reference in the particulars to the fact that alterations have been carried out, or
are proposed, or that a particular use is made of any part of the property this is not intended to be a
statement that any necessary planning, building regulations or other consents have been obtained and
these matters must be verified by an intending purchaser. 7. Descriptions of the property are inevitably
subjective and the descriptions contained herein are given in good faith as an opinion and not by way of
statement of fact. 8. Plans are published for convenience of identification only and although
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believed to be correct, their accuracy is not guaranteed and they do not form part of any contract.

Designed and produced by THE COMPLETELY GROUP // www.completelygroupcon  CR3223 / Ref: 12625 / July 2017



