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Drive Time Zones

20 minutes

10 minutes

10 mins 20 mins

Resident Population 56,578 162,320

Resident Households 22,171 66,872

Family/Pre Family Households 13,013 35,725 

Total Non-Grocery Market Size £218m £607m 

Grocery Market Size £52m £145m 

Value vs. UK

Household Income £32,653 -4%

Jobseeker’s Allowance Claimants 4% +3%

Car Ownership 75% +9%

Non-Grocery Spend per Household £9,073 +8%

Grocery Spend per Household £5,003 +7%

Key Demographic and Spending Data

Busy Park  
Almondvale Retail Park attracts c1.4m 

visitors annually and benefits from 

the strong concentration of retail 

in Livingston

Accessible location  
located just off the M8, at the heart 

of Scotland’s central belt. Established 

commuter location, only 25 minutes 

from Edinburgh and 35 minutes 

from Glasgow

Strong tenant line up 
10 major national retailers including 

Argos, Halfords, Currys/PC World, 

Hobbycraft, Harveys, Pets at Home, 

Dreams and ScS

Key Facts

Catchment Area – Key Characteristics

162k   

Resident Population within 

20 mins (57k within 10 mins)

£607m  
Non-Grocery Spend within 

20 mins (£178m within 10 mins)

£145m   

Clothing and Footwear spend 

within 20 minutes 

53%   

of households within 20 minutes 

are Pre-Family or Family 

Lifestage – 9% above  

Scotland average 

40%   

of residents are aged 16-44 – 4% 

above Scotland average
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Reid Furniture 9,994 

ScS 8,018 

Unit B – To Let 1,500

Argos 10,021

Pets at Home 10,000 

Hobbycraft 10,015 

Tapi 10,062

Carpetright 9,973 

Dreams 9,933 

Halfords 8,317 

Unit 10A – To Let 4,648

Currys / PC World 20,039 

Unit A – To Let 1,600

Total 114,032

Almonvale 
Retail Park

Almondvale West 
Retail Park

Almondvale South 
Retail Park
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Proposed Unit A – 1,600 sq ft 
3D visualisations and floor plan 
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Proposed Unit A
Almondvale Retail Park
Livingston

Unit A
Proposed Site Plan
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Services + Refuse

UNIT A
G.I.A. 1600sqft,148.6m2

PLANNING
DO-NOT-USE-FOR-CONSTRUCTION

Rhino RS 001 Stainless
Steel Anti-Ram Bollard
with semi dome top by Marshalls

Grass area
re-graded to
meet ramp

The Vision

3

9 

Design Aims: Unit A
Overall Aim
The aim is to create smaller kiosks that can be used for food and beverage, or by retailers who require a smaller unit not 
currently available on the Retail Park and which can compliment the current list of Tenants.

Through the proposed increase in units available on the retail park the developer is supporting the social and economic 
structure of the area with increased job opportunities.

Park Enhancement
The aim of the Unit A will be to create a small scale intervention on an existing vacant site. This will re-imagine this 
unused space for beneficial activity. This will create a lightweight beacon on a primary access route. 

This intervention will enhance the current crossing point, a main pedestrian access point to the park. This will create 
further activity at the crossing point and enhance the visibility of the crossing to vehicular traffic. The overall aim will be to 
enchance the pedestrian experience of the Retail Park, down playing the role of the car and creating a more enjoyable 
experience for all. 

Design Concept
The design concept is based upon the creation of a lightweight contemporary intervention.

The unit strives to address the large changes in level across the site through its design engaging with a new exterior 
public space and opening towards the primary pedestrian and vehicular movement routes of the area. 

This will be a lightweight simple construction utilizing warm and engaging materials, reducing the scale of the intervention 
to a more human level than currently offered by other units across the Retail Park. 

Proposed Unit A Visualisation

9 

Design Concept: Unit B
Overall Aim

The aim is to create smaller kiosks that can be used for food and beverage, or by retailers who require a smaller unit not 
currently available on the Retail Park and which can compliment the current list of Tenants.

Through the proposed increase in units available on the retail park the developer is supporting the social and economic 
structure of the area with increased job opportunities.

Park Enhancement

The aim of the Unit B will be to create a small scale intervention on a site currently occupied by parking spaces. This will 
re-imagine this space creating a lightweight beacon on a primary access route. 

Design Concept

The design concept is based upon the creation of a lightweight contemporary intervention.

This will be a lightweight simple construction utilizing warm and engaging materials whilst using frameless glass to create 
an open appearance. This unit will bring the scale of the intervention to a more human level than currently utilised across 
the park. 

Proposed Unit B Visualisation

Proposed Unit B – 1,500 sq ft  
3D visualisations and floor plan 
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Proposed Site Plan
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Services + Refuse

UNIT B
G.I.A. 1500sqft,148.6m2

PLANNING

Rhino RS 001 Stainless
Steel Anti-Ram Bollard
with semi dome top by Marshalls

KERB
Marshalls British Standard Kerb
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Misrepresentation Act

These particulars do not constitute part of an offer or contract. They are intended as a guide to prospective purchasers or lessees. All reasonable care has been taken in the preparation of these 
particulars but their accuracy is not guaranteed. The purchaser or lessees should satisfy themselves as to the correctness. Neither the agents or the vendors or the lessors are to be or become 
under any liability or claim in respect of these particulars. These particulars are supplied on the understanding that all negotiations are conducted through this office.

Any maps, site plans and digitally enhanced imagey is published for convenience of identification only. Accuracy cannot be guaranteed and they are expressly excluded from any contract.

Scheme Size	 114,032 sq ft

Car Parking	 520

Planning Permission	 Open Class 1 (Non-Food)

Availability	 Unit A, extending to 1,600 sq ft (149 sq m)

	 Unit B, extending to 1,500 sq ft (139 sq m)

	 Unit 10A, extending to 4,648 sq ft (432 sq m)

Existing Occupiers	 �Currys/PC World, Halfords, Argos, Pets at Home,  
Carpetright, Hobbycraft, Tapi Carpets, Dreams, 
ScS and Reid Furniture.

Location	 Almondvale Retail Park forms part of
	 Livingston Town Centre, which provides in
	 excess of 1m sq ft of retail floor-space.

Almondvale Retail Park
Livingston, EH54 6RQ

For further information please contact:

Mark Dawson
0131 255 6001
mark@coatesandco.net

Alasdair Coates
0131 255 8684
alasdair@coatesandco.net

www.threalestate.com

a nuveen company


